ReaderTT.config = {"pagecount":29,"title":"PLAN DE NEGOCIOS","author":"Eberth Aquiles","subject":"REALIZADO POR EBERTH AQUILES ARMAS MAGALLANES, ESTUDIANTE DEL  VII CICLO DE ADMINISTRACIÓN DE NEGOCIOS DE LA UNIVERSIDAD PRIVADA SAN JUAN BAUTISTA.","keywords":"","creator":"Writer","producer":"LibreOffice 7.2","creationdate":"D:20220609012728Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[909,1286],[1286,909],[1286,909],[1286,909],[1286,909],[1286,909],[909,1286],[909,1286],[909,1286],[1286,909],[1286,909]],"bookmarks":[{"title":"DEDICATORIA:","page":3,"zoom":"XYZ 555 1034 0"},{"title":"CICLO : 5to","page":1,"zoom":"XYZ 292 349 0"},{"title":"","page":1,"zoom":"XYZ 362 282 0"},{"title":"AÑO 2012","page":1,"zoom":"XYZ 362 259 0"},{"title":"PRESENTACION","page":4,"zoom":"XYZ 129 584 0"},{"title":"CAPITULO I","page":7,"zoom":"XYZ 390 1141 0"},{"title":"Definición del Negocio","page":7,"zoom":"XYZ 313 1071 0","children":[{"title":"1.1 BREVE DESCRIPCION DEL NEGOCIO","page":7,"zoom":"XYZ 129 984 0"},{"title":"2.1 NOMBRE DEL NEGOCIO","page":7,"zoom":"XYZ 129 645 0"},{"title":"3.1 VISIÓN","page":7,"zoom":"XYZ 129 369 0"},{"title":"4.1 MISIÓN","page":8,"zoom":"XYZ 129 1177 0"},{"title":"5.1 OBJETIVOS","page":8,"zoom":"XYZ 129 798 0"}]},{"title":"CAPITULO II","page":11,"zoom":"XYZ 384 1114 0"},{"title":"Análisis del Negocio","page":11,"zoom":"XYZ 326 1044 0","children":[{"title":"2.1 ANALISIS DE LA OPORTUNIDAD - CINCO FUERZAS PORTER","page":11,"zoom":"XYZ 129 928 0"},{"title":"2.2 ANALISIS DE LA SITUACION INTERNA DE LA EMPRESA- MATRIZ BCG","page":12,"zoom":"XYZ 129 874 0"},{"title":"2.3 ANALISIS DEL DIAGNOSTICO SITUACIONAL DE LA EMPRESA MATRIZ FODA 2X2","page":13,"zoom":"XYZ 129 705 0"},{"title":"2.4 ELABORACIÓN DE LA MISIÓN","page":14,"zoom":"XYZ 129 516 0"},{"title":"2.5 ELABORACION DE LOS OBJETIVOS MATRIZ FODA 3X3","page":16,"zoom":"XYZ 129 1136 0"},{"title":"2.6 ELABORACION DE LAS ESTRATEGIAS - MATRIZ FODA 3X3","page":18,"zoom":"XYZ 129 1162 0"}]},{"title":"CAPITULO III","page":20,"zoom":"XYZ 566 742 0"},{"title":"METODOLOGIA DEL NEGOCIO","page":20,"zoom":"XYZ 495 677 0","children":[{"title":"3.1 ELABORACION DE LA MATRIZ ZOOP","page":20,"zoom":"XYZ 108 632 0"},{"title":"3.2 MARCO LOGICO","page":21,"zoom":"XYZ 108 779 0"},{"title":"3.3 PLAN DE ACCIÓN","page":24,"zoom":"XYZ 108 553 0"},{"title":"4.1 CONCLUSIONES","page":27,"zoom":"XYZ 129 1162 0"},{"title":"4.2 ANEXOS","page":28,"zoom":"XYZ 108 764 0"}]}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
